>R

BAL BY I8 ST
FRRRe FER

T ERE g ycli@must.edu.mo
T (853) 8897-2037
BE (853) 2882-3281
VRN R A406a

ERE gl B ok i3 EIe B R
KT B

COB205% &' %

MKT301 &4 % 52

MKT304 4 4 4 7=

MKT302 i # + i+ 5

g

2004 — 2010 FRREAEIRE ($H ) BLge
2001 — 2003 FARAAFEIFARMALE

KE L%

2010& 9% 1 & » BPFHAFF F ot @i

s %

#Ha= X

B x>, ¥ edR, & FRE.(2011). i ~ RE MG AN BNk | O aul b F TS,
23(3), 71-81.

B >, % s, & ZRE.(2010). & E KB G S M AE R f AL, FREE D),
1032-1038.

FRE, bk, & ¥ g (2010). FRAR 7 4 i & FlF $HIRAR L EEF FInR P, B4 5, 24(6), 40-
44,

ZRE, ¥ b, & B 2. (2010). F EM B¢ P b g~ 2 E gl g 1, 32(1), 98-
102.

BIRE, ¥ Redt, & % 7. (2009). 2K G 1 B ERLT TR, < T E 2 B 17(4),
667-677.

B2, % edn, & 2B .(2008). £ HRIEM kP GUEE 75 LG E{okgpaitr | kG
30(23-24), 93-98.

2B, (2008). 4eir it FATE A . 4 8 29 3 (31), 58-61.

ﬁ EX R



Li, Y., Chou, T.-J., & Xiu Zhou. (2013). The Role of Trust in Attributing Service Experiences.

International Conference on Engineering, Management Science and Innovation. Macao.

Li, Y., Jiang, J., & Chou, T.-J. (2011). The RofeTaust, Diagnostic Information, and Attitudinal

Ambivalence in Service Attributiosia-Pacific Advancesin Consumer Research, 9, 5-10.

Li, Y., Chou, T., & Yan, X. (2009). The Effects 8&rvice Quality and Opportunistic Behavior on
Customer Share and Future Intentions in Businesgeaitalrhe Pivotal Role of Trus€IMaR-UIBE

Business School Joint Conference. Beijing.



