BRAL il w

BRRve B

TERE Y ydliu@must.edu.mo

G (853) 8897-2862

wE (853) 2882-3281

PENE A406b

WHF & A B ok 3 FAT S B

AR I8

ACT305 ¢ 3+ 73 kv MKT411 £JR7& 41 ¥

FH

2006-2010 B Tty
2002-2006 ey It

55

2011 RO SE S FE I € TLSFLR (8Tt X
2008-2010 AT R

g 5

LIRS 5

Zhao, Y.; Liu, Y.; Lai, I.; Zhang, H.; Zhang, Y. The Impacts of Attitudes and Engagement on
Electronic Word of Mouth (eWOM) of Mobile Sensor Computing Applications. Sensors 2016, 16, 391
X A

David Cray, James Doyle, Louise Heslop, Alex Ramirez and Yide Liu, “The Effect of Culture on
Attitudes Toward Blogs and Bloggers” (2012). 2012MBAA International Conference.
FrHEP

2015- AW S B h A RET B2 AT Y EE LT
iR g R

Aa g RGEY s PR

$2LE WA AEAERFEE R E e A 1A

FARE BB D fEAM S 2REER AF AR

Volume Editor: Contributions to Economics, Springer, Germany

Volume Editor: Communications in Computer and Information Science, Springer, Germany
RETRRER BT

Conf-IRM 2010 &% i~

IT pRA% ¢ L F 2 (ITIL)

B p g ZE - (IPMP)


https://moss.must.edu.mo/_Layouts/listform.aspx?PageType=4&ListId=%7b2A53795C-AB06-4FE9-A87C-58E054806053%7d&ID=859

