
CHEN Hsing-Hung 

 

 

 

 

Title: Professor 

Faculty： School of Business 

Email : hhchen@must.edu.mo 

Address： (853) 8897-2060 

  

  

  

 

 

Academic Qualification  

2002-2006 PhD: Tsinghua University in China, Technology Economics 

1990-1992 Master in Electrical Engineering. 

1979-1983 Undergraduate in Electrical Engineering 

 

Working Experience  

2007-2010 Assistant Professor / Macau University of Science and Technology 

2010-2015 Associate Professor / Macau University of Science and Technology 

2015-present Professor / Macau University of Science and Technology 

 

Teaching Activities  

Financial Management, Fixed Income Securities, Managerial Economics, Derivatives, 

markets, and International Financial Management 

 

Research Areas 

Projects：New Energy, Semiconductor, Medical Devices, VR/AR/AI Application 

Research：Financial Performance, Energy and Environmental Economics, and 

Sustainable Development, Technology Economics 
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Other Professional Activities 

2010~2012 Projects about the Balanced Models for Innovative Activities 

2012~2014 Projects about Strategic Selection for Sustainable Development 

2016~2017 Projects about Financial Performance for Diversified Business 


