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ACADEMIC QUALIFICATIONS

2023 Ph.D. in Communication The Chinese University of Hong Kong
2017 M.A. in Journalism Renmin University of China

2015 B.Sc. in Mathematics Renmin University of China

AREAS OF INTERESTS

Audience Behavior/Media Practice, Media Sociology, Media and Well-being, Journalism Studies, Social

Science Methodology
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RESEARCH PROJECT
2021-22  Polymedia communication of the elderly migrants in China and the consequences for their

subjective well-being. Interdisciplinary Research Seed Funding 2021-22, Faculty of Social

Science, The Chinese University of Hong Kong (Co-Principal Investigator, HK$15,000).



