BEXER

BAFR: #UR (EFRAZAR)  Fh: ®BitFEEL

SINEE: TINERFEREFRAZAGR., ERERERITARMTE
Sh, FERRKZFZAZELTESH

FEFHBFE: tanliang@gzarts.edu.cn

it : PERE MNHBERX ERERES 257 SHNRiTAHE 700 =

FIRREH

FRET AR RIPFEL (32ERIT) 2014-2019

I MEARFFRIT R RIFZARFMLE (#FHAEZA) 2001-2004
R TARE ZARITEE (B%iRit) 1996-2000
ZEREETE BT Z AR, HRFE 2009-2010

HEAE

HFHAZAR, RERIT. TFHSEA

FiliRiE

RERITBHSEE (MLFRE)
HFEARZARBESREL (FRHRE)
RITHARGIE (LIRE)
BaFexaIRIT (ARHFERE)
RAROES (RAE)

Processing BE&ifate (ARLRFE)
SRRt (ARHRE)



mailto:tanliang@gzarts.edu.cn

R 5%RRE

FRFHEBAASRFAFREE(18YIC760074). EF X ENE FRRIIMSEIAIRIHAR
FRREEFHARE =R NR(GD17XYS16): EFES R HAVIMERAG AT
FHR T REER BT EFT A 15T RIIE (201512WT316): (RIS FRERN SRR
EFINTEFHSRE + "R "TH (GZSK2014150): FFAZ RS S MBS EBERIAR
ERREBARELBINTRIIME . T ZARRGZHFAR
ERFUETEREDAERA: | E-EFBEAMFHRNRITSIEREEERE7[2013]461 5)
ERTMEAZRRIIRE: FRAZAS S Mg R REIENH(13X)C010)
FHEMEARZERIFHER: &TF Processing FIREZAKEFESHR
LEERZAHERIHEN=FR (HE)
ITREERTETLIREFRNSKMFSESTHIN (T REHST)
hERFERNELE TN (PEXWIMEHRR)

IINEARZERACUEN TS LIS

(Z=pe) K15 2011 F EBERRIZFSZAR RIELIRIRITE

(MEIXERMAIE—CT SHHNEMRITEIHT) KEENBEERHT IR MBIEXR

{MPowerStyx) 2008 F3EEE 48 NS SR RERITE”
(FFOYSEHFaL) FKEBETPEEAMTZ A EREERIFR

FEIEX

Tan, L.
Tan, L.
Tan, L.

Tan, L.

Tan, L.

Tan, L.,

Tan, L.,

Tan, L.,

(2022). Exploring Embodied Schemas-Based Interaction: Designing with Doors. Paper presented
at the HCI International 2022, Online.

(2022). Designing Meaningful Interactions for Social Innovation: An Application of Design
Thinking. Paper presented at the AHFE (2022) International Conference.

(2019). Reading door: designing meaningful experience with ambient media. Paper presented at
the Proceedings of the Seventh International Symposium of Chinese CHI, Xiamen, China.
(2020). A Methodology for Designing Meaningful Interactions in Public Space. Paper presented
at the Advances in Industrial Design AHFE 2020. Advances in Intelligent Systems and
Computing, USA.

(2020). Embodied Meaning Making: An Approach to Analyzing and Designing Ambient Media. In
(pp. 1-9). Paper presented at the eighth International Workshop of Chinese CHI, Honolulu, Hl,
USA.

& Chow, K. K. N. (2018). Coupling Environmental Affordances with Schematic Meaning: A
Matrix for Designing Embodied Interaction in Public Spaces. Paper presented at the Proceedings
of the Sixth International Symposium of Chinese CHI, Montreal, Canada.

& Chow, K. K. N. (2018). An Embodied Approach to Designing Meaningful Experiences with
Ambient Media. Multimodal Technologies and Interaction, 2(2), 13.

& Chow, K. K. N. (2017). Piano Staircase: Exploring Movement-based Meaning Making in
Interacting with Ambient Media. Paper presented at the IFIP Conference on Human-Computer
Interaction (Interact 2017), Mumbai, India.



Tan, L., & Chow, K. K. N. (2017). Facilitating Meaningful Experience with Ambient Media: An Embodied
Engagement Model. Paper presented at the Proceedings of the Fifth International Symposium of

Chinese CHI, Guangzhou, China.

Tan, L., & Chow, K. K. N. (2016). An Embodied Interaction Framework for Facilitating Audience
Experience with Ambient Media. Paper presented at the Fourth International Conference on
Design Creativity (4th ICDC), Atlanta, GA, USA.

B=. AT EFHESREIRITHEE]. #iEgE3E, 2019, 34(03): 34-37.
. BEREEE THNEERRZIT IBICERSHRHIRI]. EAFR, 2019, (02): 116-

‘e]ﬂ}

]
122.

A, E=. BRI TR EE: (IBRMLIRIT) 1R[] %Ki, 2019, (04): 78-80.
A BRT SRRETEHRF]. EARFR, 2015, (1): 107-112,

. BT RS NFEARZ AR FAR]. 258K, 2014, (8):

BT ESIA THEAZS A HIRNEIE]. RITEAHAR, 2014, (3):
 EZEZMATHMEENZAN]. iIRTEAMAE, 2013, (03): 7-20+46.

- MR IR Z AR PRI EMRAIRZR(J]. 25894, 2013, (07): 73-75.

. B HIRITAIRERENFIR SR, EARFIR, 2013, (2):
. 27 Processing BB Z AR FEFAZ[I]. 24, 2012, (02): 104-105.

T T S TR T R
o b e dn it é]ﬂl =

]
ol

‘e]ﬂ}

=ME

An Embodied Approach to the Analysis and Design of Ambient Media: LAP Lambert Academic

Publishing
Processing BaifRiE 2 A BBF T kit

HEHABTNZ A Processing N I HRaSHBE Bkt

R SRR SR BIRAF HhRA

Processing IESMXEER (1IF&) BFILIHhMRit

R (I ESHEMRITERSIEREZICR) BER PERRN T HART

FEFATRE

I MEARZ S FZEARRBIARER SRR
BRITFHEFZAAREFEMER
BFRE T KFARERAMRRSEIZK
HALALFANZENESR



HEEREE SHFHEAEWHIER RETR/NERR
FETIHSHIRERESRERITEVEZERRER

EBE T AFRITFRZEIRITSEREHRARR
ZERT T EP R ZAE RN AFE
Journal of Marketing Communications $5&&EfRBA
PR HEES R FREREIRITHRERESIN, BRSSO IER
#m D AZ TR R eI eI S



	谭亮简历
	基本信息
	学习研究经历
	研究方向
	主讲课程
	科研与获奖
	主要论文
	著作
	主要学术兼职

