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ACCORHOTELS IN GREATER CHINA

AS ONE OF THE PIONEERING INTERNATIONAL HOTEL MANAGEMENT COMPANIES
THAT OPERATE IN CHINA, ACCOR SIGNED ITS FIRST MANAGEMENT AGREEMENT

IN 1985. WITH 30 YEARS OF DEVELOPMENT EXPERIENCE IN GREATER CHINA,
ACCOR HAS ESTABLISHED STRONG RELATIONS WITH ITS LOCAL PARTNERS.

UP TILL NOW, ACCOR OPERATES 161 HOTELS IN 63 CITIES IN GREATER CHINA.

ALL ACCOR HOTELS IN GREATER CHINA ARE SITUATED IN MAJOR METROPOLITAN

AREAS, GATEWAY CITIES, POPULAR RESORT DESTINATIONS, AND ARE DEVELOPING
FAST INTO OTHER EMERGING AND VIBRANT CITIES UNDER A RANGE OF DIFFERENT
BRANDS: SOFITEL, MGALLERY,PULLMAN, GRAND MERCURE , THE SEBEL (LUXURY &
UPSCALE); NOVOTEL, MERCURE (MIDSCALE); IBIS AND IBIS STYLES (ECONOMY);
COVERING A FULL SPECTRUM OF MARKETS.

THE HEADQUARTERS OF ACCOR IN GREATER CHINA IS BASED IN SHANGHAI
WITH INTERNATIONAL SALES OFFICES IN BEIJING, GUANGZHOU, HONG KONG AND
TAIWAN.

AROUND 20,000 EMPLOYEES ARE CURRENTLY WORKING WITH ACCOR IN GREATER
CHINA.

Data as of October 1st, 2015




ACCORHOTELS GREATER CHINA - Footprint Map
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ACCORHOTELS GREATER CHINA - Pipeline

- as of October 15, 2015
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Sofitel, the
leading French
ambassador in
international
luxury hotels
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http://www.sofitel.com/
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SOfitel is the only French

luxury hotel brand with a presence
on five continents with 121
addresses, in almost 41 countries
(more than 30,000 rooms). Sofitel
offers contemporary hotels and
resorts adapted to today’s more
demanding and more versatile
consumers who expect and
appreciate beauty, quality and
! excellence. Whether situated in the
heart of a major city like Paris,
London, New York, Shanghai or
Beijing, or nestled away in a
country, each Sofitel property
offers a genuine experience of the
French “art de vivre”.

WORLDWIDE
121 hotels
28,930rooms

41 countries

GREATER CHINA
18 hotels
6,198 rooms

| 15 cities
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MGallery,

the collection
of memorable
hotels by
Accor
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http://www.mgallery.com/

MGallel'y is a Collection

of more than 70 high-end hotels o

“architecture, interior design and
services. They are inspired by one of
the Collection’s three hallmark
atmospheres: "Heritage" hotels
charged with history reflecting their
i historic roots, "Sighature" hotels
. 4= that mirror an esthetic universe and
e style inspired by a personality who
contributed to their creationor -
decoration, and "Serenity" hotels that
& offer guests a haven of relaxation m""' -
' a seaside, rural, mountain or urban x
setting. All the hotels in 53
~  Collection invite guests to e perlence
- “Memorable Mom’éntss Vo

WORLDWIDE

77 hotels
; 7,890 rooms
——ter 23 countries
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GREATER CHINA
1 hotels
73 rooms
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mmﬁeﬁm;s CHINAFF h



Pullman,
Design your
journey
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Puuman is the upscale

international hotel brand of Accor.
Located in the main regional and
international cities and in prime
tourist destinations, Pullman Hotels
& Resorts is principally designed to
cater for the requirements of
cosmopolitan, seasoned travelers,
whether they are travelling alone,
with their clans or with colleagues.
The Pullman network has more
than 80 hotels & resorts in Europe,
Africa, the Middle East, Asia-Pacific
and Latin America where ideas,
histories and cultures meet. Our
objective is to have 150 hotels
around the world by 2015-2020.

WORLDWIDE
99 hotels

28, 280 rooms
28 countries

GREATER CHINA
23 hotels

7, 863 rooms
20 cities

Data as of October 1st, 2015
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Grand
Mercure,
discover a
new
authentic
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Grand Mercure

establishes itself as a distinctive
upscale collection of hotels and
apartment hotels in key business and
resort locations brand of Accor. It
has operated in Asia Pacific for
almost 20 years, anchoring itself
around “Discover a new authentic”
with the hotels closely connected to
their local areas through their design,
character and flavour combined with
upscale hospitality service. Accor is
currently tailoring the Grand Mercure
brand to adapt to different markets,
launching Grand Mercure MeiJue in
China and Grand Mercure MahaCipta
in Indonesia, with expansion soon to
follow in India and Latin America.

ASIA - PACIFIC
45 hotels
8,646 rooms
11 countries

GREATER CHINA

13 hotels
3,506 rooms
9 cities el
Data as of October 1st, 2015 GRAND MERCUR 16:DONGCHENG
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The Sebel Renowned

as the luxury of space, is a brand of
premier apartments offering guests
seeking a higher level of
independence and control, all the
physical and emotional comforts
that come from having space to
unwind, settle in and feel at home.
As an upscale brand in Accor
portfolie, The Sebel understands
that serviced aprtment guests want
an experience that puts them in
control of their stay, with comforts
of space and the facilities to
provide them with the independnce
and freedom they desire. Firstly
opened its door in Sydney in 1963
and quickly developed a reputation
for style and sophsitication, The
Sebel is regarded as the apartment
of choice for the famous and the
public.

WORLDWIDE
24 apartments

1,601 rooms
3 countries

GREATER CHINA
1 apartment

197 rooms
1 city
Data as of October 1st, 2015
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Novotel,
Create a new
& valuable
midscale

hospitality
experience
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NOVOteI is the midscale

hotel brand of Accor. Novotel’s
consistently high standard of service
contributes to the wellbeing of both
business and leisure travelers: think
spacious, modular-design guestrooms,
balanced cuisine available 24/7,
excellent meeting facilities,
attentive staff, dedicated children’s
areas and rejuvenating wellness
facilities. With PLANET 21, Accor’s
sustainable development program,
Novotel commits itself to the planet!
To meet today’s challenging
environmental and social issues, the
brand has chosen to rely on a world
renowned environmental
certification, ISO 14001.

WORLDWIDE
414 hotels
79,678 rooms
59 countries
GREATER CHINA
16 hotels
5,389rooms

10 cities
Data as of October 1st, 2015
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IBIS FAMILY
HYRBRINEE

Ibis Styles, comfort,

WORLDWIDE €%  GREATER CHINA XX

unique designs, all- 293 hotels ZBE 5 hotels FKAI5
SEES ]'_EC‘IUSiVG ‘ 26,667 rooms @& R 1032 rooms [E]&ERE
B, S, 25 countries MEZR 5 cities PMT™H

mERgIt. 280N

Ibis, well-being at 1047 hotels FEJE 77 hotels KHE
the best price 131,670 rooms [EZEE 12,348 rooms [E&FE
ZHh 61 countries M EZX cities ™M™
Ibis budget, essential .

comfort, modestly 541 hotels %FE No hotel in

priced 51,671 rooms [B& B ShreateéfCh;E?g
EABHIE, BAKE. 17 countries MER S
LERE 5T

Data as of October 1st, 2015
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IBIS FAMILY

ibis Styles is the brand of economy hotels with unique personalities and multiple design
of Accor. These hotels come in a host of different styles and all feature simplicity,
comfort, quality and conviviality. Located in or close to city centers, each property
offers an upbeat, stylish, relaxed and fun setting. The brand is distinctive for its “all-
inclusive” package which includes the room, an all-you-can-eat breakfast buffet, high
speed Wi-Fi Internet access and a host of other little extras.

STYLeS

HOTELS

As one of the economy brands of Accor. The brand innovates constantly to illustrate its
values of modernity, comfort and availability. For example, it has created the
revolutionary bedding concept Sweet BedTM by ibis; new common areas; the Ibis
Kitchen modern food and beverage offer. It also cultivates a spirit of service that drives
each of its employees. Ibis is the first hotel brand to have obtained I1SO 9001
certification - 86% of the network certified - for its professionalism and reliability. In
addition, 58% of the ibis network is ISO 14001-certified, concrete proof of the brand's
environmental commitment.

- ibis budget from the Accor Group is the leading brand in the low-cost hotel segment.
|b|s This clever, casual brand embodies the values of simplicity and essentialness. Perfect
budge[ for autonomous travellers, these hotels can be accessed 24 hours a day and offer:
OTEE rooms for one, two or three guests featuring super-soft duvets and fluffy pillows, an XL
shower, free Wi-Fi and an all-you-can-eat breakfast buffet.

Data as of October. 1st, 2015




A guest spends on average 25 Days searching a hotel online and on 11 websites before booking a hotel. A successful loyalty
program helps to speed up this process and secure the business
Customers are different with various needs, hence so should Loyalty Programs

Le Club Accorhotels

Free to join, point based loyalty program

Valid globally in 3,792 hotels (both to
accumulate points and to use benefits)
in 92 countries

Sofitel, Pullman, Grand Mercure,
MGallery, The Sebel, Novotel, Mercure,
Ibis and etc (Hong Kong and
internationally)

4 different tiers (Classic, Silver, Gold,
Platinum)

With total of 21,797,226 members in
Greater China YTD, by Sept.1st 2015

Contributes 20.0% of total revenue in
greater China YTD by Sept.1st 2015

Annual subscription which pays for itself
with the benefit comes with the
membership.

Valid across Asia Pacific in 621 hotels
(Complimentary room nights, discount on
accommodation and Dining)

Sofitel, Pullman, Grand Mercure,
Mgallery, The Sebel, Novotel, Mercure,
Ibis (only Hongkong ibis)

3 Different tiers as the purchase of Accor
plus Membership will grant instant silver
status in Le Club Accorhotels (Silver,
Gold, and Platinum)

Total 82,996 members in Greater China
by Sept.1st 2015

Part of Le club Accorhotels’ production

One time only subscription fee of RMB 28
Valid across Greater China in 95 Ibis
hotels

All greater China Ibis, ibis style hotels
(except Hong Kong Ibis Hotels)

2 Tiers
Total 1,256,423 members in Greater
China

Contributes 217,240 room nights in
greater China YTD by Sept.1st 2015

Contributes 44,262,023 CNY of member
stay revenue in Greater China YTD by
Sept. 15t 2015




PLANT FOR THE PLANET

PLANET 21 IS AN ACCOR SUSTAINABLE DEVELOPMENT
PROGRAM, WHICH COVERS ALL OF ACCOR’S
ENVIRONMENTAL AND SOCIAL INITIATIVES. THE PROJECT
INCLUDES 65 ACTIONS, WHICH ARE CATEGORIZED INTO
FOUR LEVELS: BRONZE, SILVER, GOLD AND PLATINUM.

WITH PLANET 21, ACCOR IS MAKING 21 COMMITMENTS AND THE SAME NUMBER OF
QUANTIFIED GOALS FOR THE YEAR 2015, INCLUDING: EMPLOYEES TRAINED IN
DISEASE PREVENTION MOST OF HOTELS, PROPERTIES PROMOTING BALANCED
DISHES; HOTELS USING ECO-LABELLED PRODUCTS; A REDUCTION IN WATER
CONSUMPTION; AND DECREASE IN ENERGY USE AT ACCOR’S OWNED AND LEASED
HOTELS WORLDWIDE.

“21it i Ek” RRSEEREANTHELXRIE, #E T ESERPFEMEIRTS
FHEBNREHEE. ZHERESTSMAKERE, HFRUTHE, & RAMFENFER.
12 BEARELZ RS EMLR21ABERE, LURTRIT2015FLHHNEEBF,
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PLANT FOR THE PLANET
A EkE R

Plant for the Planet is Accor's unique reforestation
program. With Plant for the Planet, Accor encourages
guests to reuse their towels, thereby reducing energy
and water usage (and costs). In exchange, participating
hotels pledge to reinvest half of the savings generated
in planting trees. The number of trees planted averages §
around one tree per five towels reused. -

Total Contributions for All Accor hotels in Greater China
of 2014 for Plant for the Planet is RMB259,037(around
EURO36,070.79) which means Accor China contributed
10,373 trees and is the best performance country in
Asia Pacific.

Accor hotels in Greater China have been supporting a
tree planting project in Caochang Village, Hebei
Province since 2012 until now.

There are 120 families with 480 people who are direct
beneficiaries from this project and 50-60 participating
farmers have been trained to do tree maintenance
which they've spread this knowledge to other members.
There is 85% surviving rate which the farmers replaced
some of the dead trees with their own budgets. In 2016,
all participating farmers expect to generate some
income from selling apples or nuts from the trees that
Accor has supported.
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ISO - QUALITY AND ENVIRONMENTAL MANAGEMENT

/ Quality Certification \
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9001

Requires the implementation of a
Quality Management System

(QMS)

(EMS)

. &

ISO9001 Hotel

v Common working procedures in the hotels.
v Problems are solved before they even occur.
v Motivating and encouraging the staff.

v’ Clear and efficient procedures.

v Improving our products and services.

v Etc.

International Certifications

L

/ Environmental Certification \
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Requires the implementation of a
Environmental Management System

7

NOVOTEL /

ISO14001 Hotel

v Energy saving.

v’ Profit increase.

v Company Image.

v" Increase customers source
v Satisfaction and loyalty.
v Etc.




SOLIDARITY ACCOR

SGLIDARITY  Linking cultures everywhere in the world
ACCOR

SOLIDARITY ACCOR ambition:
Linking cultures and providing support for the development of
individuals and their integration into the community

In 3 areas of commitment: & g y S ‘e g
More t han.9, ﬁOﬁ Atcor emplqyees
mvolvedﬁ ”1“1 o Py

gm— _ —— More than 20(8 pro{ec;ts supported
In 41 countries. since 200& »k

200, 000 direct and lndlrecf

benef1t1ar1es L

Humanitarian and emergency

If you want to be involved or just to have more information,
feel free to contact Christine de Longevialle (christine.delongevialle@accor.com)




ACCOR ACADEMIE

ACCORHOTELS
Académie

ACADEMIE ACCOR GREATER CHINA, THE MEMBER OF THE 18
ACADEMIE ACCOR CAMPUSES WORLDWIDE, IS DEDICATED TO
SUPPORT EMPLOYEES LEARNING AND CAREER DEVELOPMENT IN
GREATER CHINA. LOCATED AT SHANGHAI OFFICE, WE OFFER WIDE
VARIETY OF LEARNING ACTIVITIES THROUGH DIFFERENT CHANNELS.
THE COURSES INCLUDE AROUND 200 TAILOR-MADE CLASSROOM
TRAINING COURSES, ONLINE LEADERSHIP AND MANAGEMENT
PROGRAMS WHICH PARTNERED WITH TOP UNIVERSITIES, VIRTUAL
CLASSROOM SESSIONS THROUGH THE ONLINE CHANNEL, AND
INFORMAL LEARNING FROM EXPERIENCES.

BESIDES THE LEARNING ACTIVITIES, ACADEMIE ACCOR GREATER
CHINA FOCUSES ON TALENT DEVELOPMENT FOR THE HOTELS. WITH
THE SUPPORT FROM ACCOR WORLDWIDE OFFICE AND ASIA PACIFIC
REGIONAL OFFICE, WE KEEP FINE TUNING THE PROCESS OF THE
SELECTION, FOLLOW UP, EVALUATION AND APPRAISAL TO CATER
THE NEEDS OF THE HOTELS DEVELOPMENT IN GREATER CHINA.
ACADEMIE ACCOR GREATER CHINA ALSO HELPS EMPLOYEES ENRICH
THEIR EXPERIENCES BY PERSONAL DEVELOPMENT PLAN, AND WELL-
DESIGNED COACHING AND MENTORING SYSTEM.

ACADEMIE ACCOR GREATER CHINA PROVIDES YOU LEARNING
OPPORTUNITIES AND ASSISTS YOU TO REACH YOUR CAREER
DEVELOPMENT GOAL.
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