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Activities

Academic Qualification

2008 -2014  Ph.D.: Catholic University/University of Saint Joseph; Business
Administration;

2001 -2003  Master: University of Lagos, Marketing;

1994 -1999  Master: University of Lagos, Business Administration;

Working Experience

2014 - Present Assistant Professor / University of Science and Technology, Macau
2009 - 2012 Lecturer / University of Saint Joseph, Macau

2005 - 2008 Lecturer / Redeemer’s University, Nigeria

Teaching Activities

International Business

Business Strategy

Multinational Business Corporation Management
Business Communication

Research Areas

Bilateral Trade Agreements

Emerging markets Ownership and Location Specific Advantages
Chinese MNC’s Management
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