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SRFEFE A Course Introduction
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We all agree that the first impression is everything when starting a great conversation in business, but how can you gain
trust from customer or interviewers within minutes of first interaction? Is it important for your frontline staff to project
the brand identity of your company? Master the art of professional business image and personal branding can adapt
dynamically to meet the needs in different situations, allowing oneself to dress and groom the unique best, confident
and professional. This program can help participants recognize image details that distinguish oneself from the
competition.
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® HAMINETL—{E RAFHIER —HIR ® Be able to dress and groom well for different business
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1. The important of visual image 5. Use of body language and voice during business
- What is professional image interaction and win trust from others
- Align personal image and corporate image - Master 5 tips to empower non-verbal
2. Dressing right, dressing smart in every business communication
occasion 6. Personal image power-up advice
-Introduction of dressing code for different business - Facilitator will give constructive feedback to
occasion participant on professional business image which
- Business formal / Business casual / Smart casual include color analysis, hair style and dressing
3. Business grooming standards style
- Grooming tips from head to toe 7. Shopping Tips
- Personal hygiene and use of fragrance - Purchase the appropriate clothing based on
4. Contemporary business dressing guides different styles, with price range recommendation
- Dress details of formal suits, business casual and
smart casual / Color / Styles/ Fabrics/ Correct fit
- Mix and match guidelines and accessories for
different occasions
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Anyone who needs to meet with external parties, including customers and business partners and job seekers
who need to attend job interviews or anyone who are interested in this course.

¥gEER= Medium of Instruction

[E B EE Cantonese (i LA FRSCECHE SRS Materials in English or Chinese)

FRAZHEL Venue for Enrollment

AP O AFERE BRSO TRIRORE: O B 18 0204 =
0204, 2/F Block O, Macau University of Science and Technology, Avenida Wai Long, Taipa, Macau

_EERHIEE Venue for Class
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Macau University of Science and Technology, Avenida Wai Long, Taipa, Macau (Classroom number will be
notified after the course is confirmed to commence.)

_FERHEA Course Date & Time

SHFEASEE Course code : P/ Sat 4N INIES
1801280184-0 23 & 30 Jun 2018 09:00-12:00; 12:05-13:35 Total 9 hours
SRfE2Z H Tuition Fee MOP 1,980 W4 £4%8 Class Size 10 people

* 52512 EIE Enrollment Notes *
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The School reserves the right to cancel or postpone the courses if minimum class size is not reached.
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For those who enroll for our courses for the first time, please go to https://coes-stud.scs.must.edu.mo/oasc/Personalinfo.do or
scan the QR Code below, choose the category of <Other Personal Services>, and input personal information (no need to
upload 1D copy). After registration online successfully, please come to our school to make payment. You should bring along
with your ID card and copy.
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Tuition fee and materials fee (if any) should be paid by cash or by cheque/Cashier Order (Please make payable to“SCHOOL
OF CONTINUING STUDIES MACAU UNIV. OF SCIENCE AND TECHNOLOGY?). Cash is accepted for payment of not
more than MOP5,000.
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All payment made is not refundable (except that the course is cancelled by the School) or transferable.
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&8 Enquiries
Tel: 8796 1998 Email: scs@must.edu.mo

Website: http://www.must.edu.mo/scs/diploma-certificate-programs
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The School of Continuing Studies develops life-long learning opportunities. Should you wish to receive information on our programs /
courses, please send us an email (to scs@must.edu.mo) stating your email address in your email and “Join the mailing list” in the Subject
line.
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We also offer in-house training for corporations/Government Departments/schools, tailor-made with respect to your choices of topics, time,
place, and group of attendees. Please contact us for more information.



